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ABSTRACT

Tunics inspired fromAnasazi ceramic patterns were prepared through printingtlmn basis of consumer
preferences using standard body measurements o0§i26” Developed tunic designs were evaluated bypkaof 30
respondents on the basis of design, fabric typleowsette and overall appearance. It was found tihgit design A was
given first rank on the basis of all the paramet®ftsjority of the respondents rated the preparaittuas very good. The
largest percentage of the respondents, consideyubied price of tunics as adequate. Highest pnaditgin was possible

in case of designili.e. 29.1 per cent, followed by design With profit margin of 25.9 per cent.
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